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smart glasses?

Status og fremtid pa kort formel
28.1.15
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Smart glasses er
del af en stgrre
generel
wearable trend
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Timeline of Computer Development

1960's 1970's 1980's 1990's 2000's 2010's 2020's
Mainframe “Mini” Personal Laptop Mobil Wearable Integrated
computer computer computer Internet computer computer computer

(PC) computer
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Markedet udvikler
sig hastigt med
mange nye
produkter
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Steve Mann og Thad Starner
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Google Glass js Dead...For Now

By Aaron Mamiit,
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Tech Times | January 21, 9:15 AM
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Overordnet tror jeg
mest pa en
bevaegelse fra
computerbrille til
brille med computer i
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2016
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Falger teknologien
Gartners Hype
Cyclus?
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Survey blandt studerende

Figure 8: "Do you think intelligent glasses has potential as a study tool
for you?” by academic area

Big Data Twitter-analyse
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¥ Not potential as study tool ™ Potential as study tool

Source: Analyse & Tal 2014 798 respondents
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Rogers "Diffusion of Innovation”

7-10 ar
Early Majority
5 ar Late Majorit
Early Adopters . J Y
3 ar : Laggards

Innovators

INNOVATION ADOPTION LIFECYCLE

Dias 18




Sundhed
(health & fithess) +
infotainment og
erhverv vil drive
udviklingen
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Store sociale
udfordringer har
meldt sig
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Eksempel fra min forskninc

15. Liv | ®itissuch aehh® |itook one with me home

« Google Glass er en

20. Sus |°eh whats it ca:lled® "private experience”.

21 DIDYOU « Google Glass-
22.Liv mm 4 information er vanskelig
3 She gives a command to Glass ; : :
23.Sus  there isthisSMK{friday / at tllpasse |nterakt|onen-
« Tale-input er
24.|da [OKAY GLASS (.)
forstyrrende; ude af
25. ®“ohsorry™®

kontekst.
Z »+ Google Glass-brug

26.

2

~

.S .) butidontk bout that’
us [no (.) buti dont know about that’ They laugh. Sus lifts her hand an kreever

finger. Ida points quickly at Sus. meta kO mmun | kat| on
Google Glass kraaver
mikro-mikrointeraktion

28. Kim |hehe haha hehe hehe

29. but one can study some thing\l:

30. Ida [>TAKE

-

31. [>*yes what do you say ‘ i g ] '. . >3
Sus pulls her arm back and turns
her head slightly
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Fem saerlige temaer
vokser frem
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Forretningsmaessigt
perspektiv

Hvilken produktkategori er
intelligente briller?
Socialt og psykologisk
perspektiv

Hvordan vil intelligente briller
pdvirke social interaktion?
@jenfagligt og
kognitivt perspektiv
Hvordan pdvirker
intelligente briller synet?

Teknologisk og design-

maessigt perspektiv Hvad er lovligt og etisk

Hvordan vil teknologien udvikle forsvarligt/problematisk?
sig og hvor hurtigt?

Juridisk og etisk perspektiv
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